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I currently work for The Telegraph as part 
of their Visual Storytelling team. 

Originally coming from an illustration 
background,  I enjoy working as part 
of a varied and collaborative team 
to create captivating and engaging 
design work 

RUBYCLOVERMARTIN@GMAIL.COM



TELEGRAPH APP CAMPAIGN
Collaborating with another 
creative on my team, Ellie 
Littlemore, we pitched ideas 
and collaborated with 
The Telegraph marketing 
team to create the concepts 
for their newApp campaign.

Illustrations, Ruby Martin
Creative concept, Ellie Littlemore



Ilustration and motion design for 
The Telegraph’s video looking 
back over the first year of COVID

Each animation tile introduces 
a new chapter of the video.

A YEAR OF LOCKDOWN 
VIDEO ANIMATION + ILLUSTRATION



Print Ilustration 2021
Selection of 2021 print work



Lockdown has sparked a home makeover boom and a sharp rise in property sales. So whether you’re looking to 
maximise your home’s potential or relocate for a better life, read on for inspiration and practical advice 

Is it time to move... or improve?

Continued on Page 2
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Cottagecore: the interiors 
trend that sums up our 

national mood  
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H O T  S P O T S

Our experts round up  
the prime locations  

for 2020  
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Q & A

Twenty questions you  
need to ask before  
buying or selling  
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G A R D E N I N G

How to create a  
brand new garden  

from scratch 
P. 1 0

IT’S BEEN A GOOD YEAR FOR 
AMBITIOUS RENOVATIONS
By Anna White

Ever since March, we have been staring 
at our four walls, assessing our housing 
needs. Never before have we done so 
much living in our own homes and, it 
seems, felt so dissatisfied with our lot.

The upshot is an uptick in home sales 
and also in home improvements. Both 
have been sluggish over the past three 

years, owing to Brexit uncertainty, but 
this summer’s hurried quest for space 
has reawakened our obsession with 
renovation. New data from Santander 
shows that UK homeowners applied for 
planning permission for more than 
60,000 extensions and conversions in 
the first 13 weeks of the lockdown. 

Once complete, these projects will 
add more than 150 million sq ft to British 
housing stock in statement kitchens, 
extra bedrooms and converted attics. 

“In April we saw a surge in demand 
for small-scale jobs, such as redecorat-
ing,” says Rory Gordon, founder of 
Good London Builders. People were 
spending more time at home eyeing up 
patchy paint jobs. “Next there was a run 
on outbuildings that could double up as 
home offices, and more recently we are 
doing full-scale renovations as the prop-
erty market regains momentum.” 

The pipeline of projects in Santand-
er’s analysis totals £1.9 billion and is 

being funded by savings and a rise in 
remortgaging. “When people buy a new 
home they typically live in it for around 
10 months before they remortgage to 
renovate,” says Andrew Montlake of 
mortgage broker Coreco. 

“On top of this usual demand flow, 
the lockdown has been a catalyst with 
more people wanting permanent home 
studies and garden rooms,” he says. Low 
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Ruby Martin
Print illustration 2020



THE TELEGRAPH 
CHRISTMAS 
CAMPAIGN 2020
Another collaboration with creative 
Ellie Littlemore to pitch a creative 
christmas campaign that could be 
rolled out across print and digital
media. We worked to create 
characters and layouts that could 
be easily adapted to suit a variety 
of gift categories

Creative concept, Ruby Martin + Ellie Littlemore
Illustration, Ruby Martin



Alternative concept ideas for 
the Christmas Gift Campaign



SNAPCHAT SHOWREEL












